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Thank you for coming!
We’ll start soon

From Story to Support: 
How (and Where) to Use Persuasive 
Narratives to Attract More Donors
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Most nonprofits are wasting valuable 
resources on ineffective marketing.

THE PROBLEM
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You are simply telling the wrong stories 
—usually making it all about your org— 

or telling the right stories in the wrong places.

THE PROBLEM
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To help you tell the right stories in the 
right places to engage the 

right people with your marketing.

OUR GOAL TODAY



FROM STORY TO SUPPORT
With Janielle Suzanne

Why

STORIES?
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Stories are memorable and give you an opening 
to talk with* your audience, not at* them.  

No matter what platform you’re using to communicate, 
the stories you tell should look and feel consistent.
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What makes for

EFFECTIVE MESSAGING?
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Your Messaging/Stories Should 
Accomplish 3 Goals:

Build Excitement          Build Trust          Build Affinity 
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Check yourself: 
Does your messaging pass the “We/You” test?

Make the conversation 
about them, not you.  
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What We’ll Cover Today…
➔ Identify the three stories your marketing should be telling

➔ Learn where and how to incorporate those stories into your 
digital marketing to build real connection

➔ Get simple templates and tactical tips to start writing your 
marketing
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Your Client’s

TRANSFORMATION STORY
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People only buy / support / donate to one thing:

TRANSFORMATION
What transformation are you selling?
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To get to the heart of your brand, start with a

BEFORE & AFTER GRID



BEFORE AFTER

BEFORE & AFTER GRID

HAVE

FEEL

AVERAGE DAY

WRONG

IDENTITY

HAVE

FEEL

AVERAGE DAY

RIGHT

IDENTITY
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WRITE YOUR MICROSTORY
A.K.A. elevator pitch

Don’t get “list-y” here.

PROBLEM + SOLUTIONS + RESULTS
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Many people struggle with ___________,
that’s why ___________,
so that ___________.
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Problem: Mothers impacted by homelessness 
feel hopeless, unable to overcome the many 
obstacles holding them in poverty. 

Solution: That’s why we empower them with the 
support and training they need.

Result: So more moms and children can thrive. 
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USE AN “IMAGINE” STORY
Use the senses & emotion to “show” 

your audience the “after” state.
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No person can take action until they 
have first imagined that action in 

their mind. 
Roy H. Williams
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✔ Website Homepage (1st 

Story)

✔ Website Images & Headlines

✔ Landing Pages

✔ Donation Page Headlines

✔ Website Explainer Video

✔ Cold Traffic Ads

✔ Nurture Email #1 — Excitement

✔ Lead Magnet PDFs (Intro & Final 

CTA)

✔ Pitch Decks & Fundraising Collateral

Where to tell these stories…



Photo or video showing 
transformation or hopeTransformation Headline

“How” subheadline

HOMEPAGE
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HOMEPAGE



MEMBERSHIP LANDING PAGE



HOMEPAGE



HOMEPAGE



HOMEPAGE SLIDE-IN

META AD



EMAIL

The email goes on to speak to 
the “after” the donor can 

provide and uses photos to 
reinforce the “after.”



INSTAGRAM FEED

Consistent use of engaging, 
organic transformational 

photos. 

@mobileloaves @lightoflife



PDF LEAD MAGNET

OPENING LETTER



BEFORE: EVENT LANDING PAGE



AFTER: EVENT LANDING PAGE
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Your Existing Community’s 

EXPERIENCE STORIES
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Quotes
Video Testimonials

Impact Stories
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These stories provide

SOCIAL PROOF
People need to trust that you actually 

do what you say you do.
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“They were great!”
worst testimonial ever
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Show ideal audience how 
you’ve already helped others 

experience the transformation 
they want to be part of.

PROBLEM + SOLUTIONS + RESULTS
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I was experiencing ___________,
then I discovered ___________,
and now my life is ___________.
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I was sleeping in my car with my daughter, 
trying to make it through one more night. Then I 

found the Mission—they didn’t just give us a 
place to stay, they became our family. Now my 
little girl has a bed, I’m working again, and for 

the first time in a long time, I have hope.
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OVERCOME OBJECTIONS
SHARE STORIES THAT HELP YOUR AUDIENCE
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I was skeptical about ___________,
but then I tried ___________,
and now I know ___________.
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I wasn’t sure my donation would 
actually make a difference. But I gave 
anyway—and started getting updates 
and stories. Now I’m all in. It’s clear this 

place is changing lives.
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✔ What problem were you trying to solve by partnering with us?

✔ How did that problem make you feel?

✔ What obstacle almost prevented you from partnering with 

us?

✔ What specific ways have you been impacted?

✔ What surprised you most about partnering with us?

✔ What would you tell someone who is skeptical?

✔ Anything else you want to add?

Questions to ask your 
community...



LANDING PAGE

And these quotes came 
from people answering 
those questions…
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✔ Website Homepage (mid & lower half)

✔ Landing Pages

✔ Video Library or Blog

✔ Social Ads

✔ Nurture Email #2 — Social Proof, Trust

✔ Lead Magnet PDFs (After Final CTA)

✔ Influencer Campaigns

✔ Mini Documentaries

Where to tell these stories…



HOMEPAGE



HOMEPAGE



HOMEPAGE



ORGANIC SOCIAL



LANDING PAGEADS



EMAILS

GIVING PAGE

ADS



PDF LEAD MAGNET

AFTER FINAL CTA
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YOUR BRAND’S
FOUNDATION STORY
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YOUR WHY
Why do you do what you do?

Move beyond what you do. 
Tell us why it matters.

THIS IS THE STORY OF
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Features tell. Benefits sell.

Your features are the services. 

Benefits are the value your clients receive 
when you provide those services.
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Build brand affinity:

We believe nobody should have to_________.
We believe everybody deserves_________.

We know what it feels like to_________.
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What makes a good foundation story?
✔ Reflect a real need
✔ Be emotionally or practically relevant
✔ Be worded as a benefit (not a service)
✔ Pass the “So what?” test
✔ Be 3–4 unique selling points, not a laundry list
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Bad fundraising is about 
you and your nonprofit. 

Good fundraising is about 
your community and their life.
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✔ Homepage

✔ About Us / What We Do / Our Solution 

✔ Video Library or Blog

✔ Social Ads

✔ Nurture Email #3 

✔ Pitch Decks & Grant Proposals

✔ Organic Social (no more than 1 per post)

Where to tell these stories…
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Write 3–4 unique selling points 
using this format:

Headline (the benefit)
1-Sentence Description (how you uniquely deliver it)

HOW TO CRAFT YOURS



HOMEPAGE



LANDING PAGE



LANDING PAGE



LANDING PAGE
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People want to be seen, heard 
and understood.

“Do you see me? Do you hear me? 
Does what I say mean anything to you?”

Oprah Winfrey
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Your Stories = Their Invitation
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Help people know they

BELONG HERE.



Get Today’s Slides
+ Your Free Audit

Schedule a personalized audit.
louderagency.com/npsc

Connect with me.
janelle@louderagency.com



QUESTIONS?
Get today’s slides & additional resources:
louderagency.com/npsc


