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Let’s start with “why.” Why does your homepage 
matter? What’s the purpose of your homepage?



It’s the front door to your website and the first 
impression many people will have of your brand. 

That means your homepage needs to accurately reflect your brand, 
engage your audience (i.e. the right visitors), and drive results for 

your organization—quickly and effortlessly.



Reflect Your Brand 

Do your website visitors perceive your brand the same way you do? 

Your homepage should demonstrate your voice, personality, and the 
level of quality you provide. Most of perceived quality comes from 

subtle cues in the design, build, and content.



Engage Your Audience

Build affinity and trust with your audience through empathy and 
common mission. Show your audience how they fit into the story 

you’re telling through your website’s words and images. 

This determines whether or not they care about your brand. If they 
don’t, they may not be the right fit, and you want them to leave as 

quickly as possible. Your audience will never be “everyone.”



Drive Results

Your homepage needs to guide visitors to their next best step. How do 
they go deeper in their relationship with your brand? How do they 
move one step closer to the transformation they want to achieve?

Focus first on your primary goal. What results do you need from your 
website? Are you building an email list? Make that the obvious first 
step for your audience. Your website should be an asset—actively 

helping to build your organization.



So… how do we do that effectively?

Let me be clear, there isn’t one RIGHT way for everyone. But if you 
learn the “why” behind each of these 10 elements, you can design a 

highly effective homepage that works for your brand.



HEADER
Your high-converting homepage should 

include a simple, clear header.
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Logo at top left
Simple menu Clear call to 

action













HERO
Your high-converting homepage should 

tell a story of transformation. 
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Aspirational 
identity photo

Benefit-forward 
headline

“How” 
subheadline

Primary CTA Secondary CTA









Segmentation



Providers page

Families page



MISSION
Your high-converting homepage should 

clearly state your mission to address 
a problem that exists in the world.
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Problem in the 
world

Your solution

Clearly stated 
outcome













Have you answered the 
“Big 4 Questions” yet?

Who are you? 
What do you do? 

Why should I care (if I am your audience)? 
What should I do next?



VALUE STACK
Your high-converting homepage should 
highlight audience-focused brand pillars.
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Short headline

Primary CTA

audience-focused 
differentiators or 

benefits













SOCIAL PROOF
Your high-converting homepage should 

include meaningful social proof.
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Speak to specific 
brand attribute



Long-form 
“problem -

solution - result” 
format



Reuse in emails







Summary to full 
case study page



Influencer 
endorsement



Logo bar



Statistics bar



PLAN
Your high-converting homepage should 

give your audience a plan.
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Step 1: The action 
your audience must 

take

Step 2: What 
happens next

Step 3: The 
result

Primary CTA







LEAD MAGNET
Your high-converting homepage should 

offer a valuable lead magnet.

7



Opt-in button

Resource 
mockup

Compelling 
headline

Value 
description







Slide-in or 
announcement 

bar



ORIGIN STORY
Your high-converting homepage should 

tell your origin story. 
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Authority

Empathy Photo or video



About page link



About page link







Compelling 
origin story intro



FINAL CTA
Your high-converting homepage should 

show your audience their next move.
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Aspirational 
identity photo

Benefit-forward 
headline

Primary CTA













FOOTER
Your high-converting homepage should 

end with a tailored footer.
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Extra links

Contact info.

Fine print

Social links
Affiliations

Logo







NOW WHAT?



“Knowing and doing are entirely different things.”
Roy H. Williams



Quick Action Plan

Which of the 10 elements do you already have on your homepage?
Can you make improvements to any of these elements?

Which of the 10 elements are missing from your homepage?
Can you add any of those elements to your homepage?

What extra elements do you have on your homepage?
Do they serve a clear purpose or can you remove any of them?



Connect With Us…

louderagency.com/solo

➔ Download slides from this breakout

➔ Register for our upcoming webinar: 
“Inspire Action With Stories That Click”

➔ Get help with your website



THANKS!



Janelle Traister
janelle@louderagency.com


